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Objective
Reach an incremental audience for new policy generation, while
maintaining or improving historical Linear TV Cost Per Sale

CASE STUDY:

Approach
Transitioning from legacy Leverage Linear TV performance results and audience data
Linear TV to a balanced segmentation to identify digital entities with strong audience

performance video strategy penetration and historical response rate trends

Results

Cost Per Sale benchmarks were exceeded by 65% with significant
CATEGORY: lift in web response attributed to the inclusion of streaming
INSURANCE/WARRANTY
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QUESTIONS?

Reach out to the LWD Team!



https://lwdirect.com/contact-us/
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